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Abstract This paper aims to investigate the effect of media use and virtual networks on religious identity and family
values in the city of Isfahan. Focusing on the related theoretical approaches, this paper displays the importance of
how family values are influenced by virtual space and so-called virtual family in Isfahan. According to previous studies
and discussions existed in recent years about the impact of virtual space, such as virtual networks and internet on
Iranian family values, these two variables were selected as influential variables on family values. The number of Fio
people has been selected as the survey research method and the statistical population of citizen in Isfahan for
completing the questionnaire. The results obtained using different tests and finally structural equation model (sem)
showed the significant inverse relationship between media consumption (internet and virtual networks) and family
value. Research data showed there is a direct relationship between the media consumption, the use of virtual space,
virtual networks, internet and family values Keywords: religious, media consumption, family values, Isfahan, virtual
space
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