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: هلاقم 	 هصلاخ
The	 present	 research	 is	 based	 on	 the	 design	 of	 packaging	 based	 on	 the	 golden	 ratio	 technique	 and	 its	 effect	 on
attracting	cosmetic	and	cosmetic	products	customers	using	conjoint	analysis.	The	sample	size	of	this	study	was	۳۸۵
women	 over	 ۱۸	 years	 old	 in	 Tehran.	Data	were	 collected	 by	 interview	 and	 questionnaire.	 The	 results	 of	 this	 study
showed	that	the	golden	ratio	has	a	significant	effect	on	the	attractiveness	of	packaging	and	the	increasing	intention	to
buy	customers,	as	well	as	the	level	of	education	people,	have	on	the	choice	of	packages	that	have	a	golden	ratio	in
them	is	very	effective.	They	have	a	direct	relationship	with	each	other.	Also,	features	of	geometric	shape,	color	and

.writing	language	are	influential	in	choosing	the	package	and	intention	to	buy	customers
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