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The Relationship between Entrepreneurial Differentiation and Promoting Manufacturing Strategies of Sporting Goods
Manufacturers-The Mediating Role of the Fear of Failure
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Purpose: Today, with SMEs’ development, entrepreneurs’ decision-making is unique in promoting the manufacturing
strategy. This study investigated the relationship between entrepreneurial differentiation and fear of failure in promoting
SMEs’ manufacturing strategies of Sporting Goods Manufacturers.Methodology: Regarding purpose, this study is
applied research, and methodologically, it is correlational type. The research population consists of Sporting Goods
Manufacturers. According to the statistics, there are 136 companies. Based on Morgan’s table, the sample size was
YvY firms. The questionnaires used in this study included the differentiation questionnaire developed by Skowron and
Friedlander (144A), the fear of failure questionnaire adapted from Cacciotti et al. (¥o\#), and a researcher-made
manufacturing strategy questionnaire. Relevant industry experts and professors confirmed the validity of this
questionnaire. Structural equation modeling was used for data analysis through SmartPLS software.Findings: The
results showed that internal and external factors affecting entrepreneurs’ fear of failure could promote the
manufacturing strategy by 64.¥% (RY = .064v). On the other hand, entrepreneurial differentiation could also affect the
promotion of the manufacturing industry by oY% (RY = o.6VY.).Originality: Although much research was done on
entrepreneurship and manufacturing strategy, little was done on entrepreneurs’ differentiation and fear of failure.
Entrepreneurs can be among the primary beneficiaries of this research. Corporate executives and research
organizations can also use research findings to plan the manufacturing industry and entrepreneurial initiatives and
.manage strategy and entrepreneurship
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