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The socio-demographic determinants of urban household demand for road travel in urban areas

:)l«i’n.‘ﬁl‘ho

(1402 :Jw) 1 o)ladis ,8 6)95 ,(gpead Cupd0 3 (Hluwdl by (lall ¢y u dolibad
16 (dlis Jool wlxbo slass

:C,lf.\uw’ STV
S. Watundu - Department of Management Science, Makerere University Business School, Kampala, Uganda

B. Mkenda - Department of Applied Economics, University of Dar es Salaam, Dar es Salaam, Tanzania

N. Mwelu - Department of Procurement and Supply Chain Management, Makerere University Business School,
Kampala, Uganda

:aJlio oS

KGROUND AND OBJECTIVES: The demand for travel is increasing along with the development of the urban city.
Since its establishment in 1Ad0, the same situation has been replicated in Uganda, particularly in Kampala, the capital
city. The city has grown tremendously, and this has spilled over to neighboring towns. Road transport carries 14
percent of the traffic in Kampala Capital City, causing massive congestion on city roads. Increased traffic could result
from residents of the city or visitors from other parts of the country. Thus, understanding societal travel behaviours of
city dwellers is necessary for better planning and policy guidance. This study examines the socio-demographic
determinants of urban household demand for road travel in Kampala City. METHODS: Data from the Kampala Capital
City Authority’s transport and household travel habits survey were used in this study. A sampling plan developed by
the Greater Kampala Metropolitan Area Transport Master Plan Project was followed. Households were drawn from
parishes stratified by residential typology using a simple random sampling method. Based on the social economic
groupings, a proportional sample of 9. households was drawn. Data on household characteristics, personal
attributes of the household head and travel habits data were obtained. Given the observed over dispersion, a Negative
Binomial Regression was estimated.FINDINGS: The results show that household daily demand for travel increase with
the size, age, and education level of the head. Compared to households with \-* members, results indicate a
significant increase in the difference between the logs of the daily trips taken by «.%¥d and «.0AY for households with
£-7 and above # members, respectively; the older the household head, the higher the difference between the logs of
expected number of trips, compared to households with heads aged \6-Y¥ years, those whose heads are aged Y®-WF,
YO-FF, FO-OF and above OF years, the difference of the logs of the expected number of trips taken increases
significantly by o.0¥£4, 0.1Fq, 0.\#¥ and o.¥\Y trips, respectively; household heads working in the private sector reduces
the difference in the logs of daily travel by »..#04 trips when compared to the public sector; the more educated the
household head, the more trips taken daily. Households with a private car make fewer trips than those
without. CONCLUSION: Sensitization programmes for reducing unnecessary and avoidable travel and family size are
.. required. Uptake of distribution and or redistribution polices for development activities and investment
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