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Artificial Intelligence and Machine Learning in Business: Opportunities and Challenges
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Artificial Intelligence (Al) and Machine Learning (ML) have emerged as powerful tools for businesses to automate
various processes, gain valuable insights, and make informed decisions. This paper presents an overview of the
opportunities and challenges that Al and ML present to businesses. We discuss the different types of Al and ML
techniques, their applications in business, and the benefits they offer. We also discuss the ethical and legal
challenges that businesses need to consider when implementing Al and ML technologies. Finally, we highlight some
.of the future trends and opportunities for research in this field
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