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Using a multivariate statistical method of factor analysis and grounded theory to review the theory of agency in
(Iran«developing countries (A Case Study
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The asymmetry of information between managers and shareholders significantly affects the company's investment
decisions and exacerbates the problems of agency. It seems that these problems in developing markets such as Iran
are more than developed markets. This research is an exploratory study, and it aims at reviewing the theory of agency
in Iran. In the present study, based on the research paradigm, first, data acquisition strategy is selected based on a
qualitative approach, and then qualitative study and analysis, quantitative approach, and factor analysis approach
have been used to confirm the validity of the extracted model. Statistical analysis of research data shows that among
the hypotheses of agency theory, risk aversion, supervision, and reward are revised dimensions in Iran like examples
of developing countries.The results confirm the existence of assumptions; 1. Conflict of interests of manager and
owner, Y. Information asymmetry, ¥. Reverse choice, ¥. Ethical risk, 6. Maximizing the expected utility, #. Forcing and
Y. Failure to confirm the assumption is the ability to predict the future and receive information. due to the existence of
information asymmetry, higher investment risks of minority shareholders and transparency problems, the lack of ability
.to predict the future and receive information is necessarily confirmed
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