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Investigation of effective factors on brand loyalty in the customers of the mobile phone in the city of Bandar-e Anzali
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One of the most valuable assets of any company is its trademark and logo. The more value of the name and brand of
the company in the minds of consumers is the more interest a company can acquire from consumers. On the other
hand, the most important factor in maintaining and growing a brand is developing loyalty in the attitudes, beliefs and
behavior of our customers. Based on mentioned factors, the purpose of the present study is investigating the factors
affecting loyalty to the brand in the customers of the mobile phone in the city of Anzali. The present study is applied
one in terms of objective and is descriptive, correlational, in terms of research method. One hundred ninety six
subjects of this study were randomly selected from the customers of cell phone shops in the city of Anzali. The
standard questionnaire was used to collect the required data. Cronbach's alpha was used to calculate the reliability of
this questionnaire (r=.886) which shows the high reliability of this instrument. SPSS 19 was used to analyze the
collected data. The collected data were analyzed with Kolmogorov—Smirnov test, Pearson Correlation; a simple linear
regression and Friedman’s test ranking. The findings of the study showed that all the hypothesis of the study was
confirmed

3l lals

Experience of the brand, trust in brand, cellphone,brand satisfaction, loyalty to the brand

FSabigaw 0540 3 dlie gl S
https://civilica.com/doc/334706



https://civilica.com/doc/334706

