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An overview of the theoretical foundations Creative accounting
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Creative accounting, an ongoing scheme of action is undesirable, but nevertheless the incidence of creative
accounting is a common phenomenon in great danger of undermining the credibility of the accounting profession to
society. Creative accounting is the transformation of financial accounting figures from what they actually are to what
preparers’ desire, by taking advantage of existing rules and/or ignoring some or all of them. So our goal is an
overview of the theoretical foundations of creative accounting
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