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American media diplomacy in the world is enforced by both the news media tools and cultural productions. Cultural
tool is more durable and more effective to create a mental stereotypes and attitudes among international public
opinion than media tools. Two instruments mentioned above, in the process of implementing the objectives of public
diplomacy, are based on representation . American foreign policy after the events of 1199 in the Middle East is
focused on concepts such as the fight against terrorism, Islamic fundamentalism and Islamophobia. This article will
show that the changes in American foreign policy toward the Middle East affect cultural production of the U.S. . Here,
among the multiplied cultural productions of America, Hollywood because of its importance and impact is considered
as the main concern of this study. In order to do so, the film Argo as one of the most political film about Iran in
Hollywood, is going to be analyzed. The main hypothesis of this paper is that after 1199 Hollywood has become a
medium for representation and implementation of foreign policy in the Middle East. Furthermore, one of the main
goals of American Media diplomacy is the Islamic Republic of Iran
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