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Emergence of the Internet has opened up new possibilities and opportunities for organizations so that they could
interact with their customers, suppliers, partners and employees.E — Business can be defined as following the existing
business processes by applying web technology to make them more efficient through business collaboration and
communication. In an e — business, typically, can be placed directly by customers on the web, then electronically
processed via workflow techniques and passed via web- enabled links to suppliers to execute. E — business has
caused organizations to fundamentally review how their business operates in order to satisfy customers at lowest
costs, approach by many traditional business, who are offering an Internet channel in addition to their traditional
channels
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