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Effect of Aligning Characteristics of Top managers with Strategic Orientation on Organizational Performance
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The differences observed in the performance levels of organizations in an industry have led to research on both
strategies followed by companies and managers directing these organizations. The strategy-management alignment
can bring about positive performance results for organizations. This study was conducted to measure the
performance effects of this alignment and compare it to the organizational size and age in the food industry of
Mashhad, Iran. The hypotheses are tested through Chi2, T-student, and multiple linear regression analysis. Findings
indicate that the characteristics of top managers are aligned with organizational strategic orientation in the studied
population. The aligned organizations perform better than the non-aligned ones. The effect of strategy-manager fit on
performance is compared to the effect of firm size and age on it. It was indicated that strategy-manager alignment is
.more effective in performance than the other two factors
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