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The effect of emotional and cultural intelligence on Innovation and Organizational Identity

:)Li’».‘i.’:l‘ho

(1395 :Jle) (5)5T9 9 BB (5 BB Gllall (yar pu)asS (paegs
7 s Jol wlxio slass

:C,lf.\uw’ STV
Jeiran Mohammadi - Assistant Professor in Management, Shahid Chamran University of Ahvaz

Adeleh Salimifard - MSc Student in Management, Shahid Chamran University of Ahvaz

:dlio AocMS

This study examines the relationship between emotional and cultural intelligence with innovation and organizational
identity. The Data are collected from 351 employees who were randomly selected in an oil company in south of Iran.
We have used valid and reliable questionnaires to measure of research variables. The results show that emotional
and cultural intelligence both have a significant positive relation with innovation, But significant relationship between
emotional intelligence with organizational identity, and so innovation with organizational identity were not confirmed
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