
اه 	 لانروژ 	و	 اه 	 سنارفنک 	 تلااقم 	 یصصخت 	 رشان 	-	 اکیلیویس
اکیلیویس 	 رد 	 هلاقم 	 تبث 	 یهاوگ

CIVILICA.com

: هلاقم 	 ناونع
A	discrete-choice	model	of	new	product	positioning	;evidence	from	miniator

: راشتنا 	 لحم
(1389 :	 لاس 	) یبایرازاب 	 تیریدم 	 یللملا 	 نیب 	 سنارفنک 	 نیمراهچ

12 :	 هلاقم 	 لصا 	 تاحفص 	 دادعت

: ناگدنسیون
mohammadali	abdolvand	-	assistant	professor	management	department

jamshid	nazemi	-	assistant	professor	management	department

hosseinali	momeni	-	phD	candidate

: هلاقم 	 هصلاخ
In	product	choice	models	,	undestanding	current	situation	,	future	derection	and	customers	characteristics	are	vital	to
position	 the	 product	 in	 a	 differentiated	 space	 .	 Thus	 ,	 incorporating	 expectations	 on	 current	 products	 target
expectations	for	choosing	future	products	as	well	as	socio-demographic	characteristics	is	conceptually	appealing	and

.has	numerous	managerial	benefits
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